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Client: MERSEA - A Lifestyle Brand

Optimizing MERSEA's Customer Acquisition Journey

Overview:

In this project, I aim to optimize MERSEA's marketing funnel to enhance the online
presence, attract potential customers, and foster repeat purchases. As a Lenexa, Kansas-
based lifestyle brand offering clothing, accessories, and home fragrances inspired by the joy
of travel and seaside escapes, MERSEA initially focused on retail partnerships, achieving a
presence in over 1,200 stores. However, the founders recognized the need to bolster e-
commerce sales and engage customers through an effective marketing funnel.

Client Background:

MERSEA, founded in 2013, embodies a passion for travel and tranquility, reflected in its
product range. With a solid foundation in retail, MERSEA seeks to expand its online reach
and cultivate lasting relationships with customers.

Project Objectives:

1. Increase online visibility and attract potential customers.
2. Convert website visitors into paying customers through targeted marketing strategies.
3. Foster customer loyalty and drive repeat purchases.
4. Optimize the marketing funnel for sustainable growth.

Project Approach:

• Strategy Diversification: Implement a mix of marketing channels including online paid
advertising, email marketing, social media marketing, and text messaging.

• Outsourced Expertise: Collaborate with external marketing specialists for Google Ads
management, allowing internal resources to focus on product innovation and customer
experience.

• Tailored Messaging: Craft personalized campaigns at each stage of the marketing funnel
to resonate with target audiences and drive engagement.

• Continuous Optimization: Monitor campaign performance, conduct A/B testing, and
iterate strategies based on data insights to maximize ROI.

Learn more >>>
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Email marketing

Marketing Strategies:

• Awareness: Utilize Google Ads (Search and
Shopping) and Facebook Ads to introduce
MERSEA's brand and products to potential
customers through targeted online
advertising.

• Consideration: Implement remarketing
tactics to re-engage website visitors,
coupled with compelling storytelling via
social media and email marketing to build
interest.

• Conversion: Employ cart abandonment
recovery emails to prompt purchase
completion and enhance conversion rates.

• Loyalty: Nurture post-purchase
relationships through personalized email
recommendations and text message
updates, fostering customer loyalty and
encouraging repeat purchases.

Project Outcomes:

• Increased online sales from 10% to 45%
with e-commerce conversion focus.

• Approximately 50% of customers are
returning customers, indicative of
successful loyalty-building efforts.

• Enhanced brand visibility, engagement,
and revenue through a well-structured
marketing funnel approach.

Explore Ad Creatives >>>

Client: MERSEA - A Lifestyle Brand

Optimizing MERSEA's Customer Acquisition Journey
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Optimizing MERSEA's Customer Acquisition Journey

Facebook Ads:

Google Ads: (Text/ Image/Video)
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Overview:

In this project, my aim is to develop and implement marketing strategies to enhance brand
awareness and consideration for Okabashi, a family-owned shoe brand known for its colorful,
moldable flip-flops and sandals designed for foot health. The goal was to attract new
customers while reinforcing the brand's commitment to sustainability and its values.

Client Background:

Okabashi Brand was founded in 1984 and operates from Buford, Georgia, with a focus on
producing sustainable footwear. Each pair of Okabashi Shoes incorporates approximately
25% recycled materials, and the company offers incentives for customers who recycle their
old shoes. Okabashi's values include sustainability, local manufacturing, and being a women-
owned business.

Project Objectives:

1. Develop and implement marketing strategies to enhance brand awareness and attract
new customers.
2. Reinforce Okabashi's commitment to sustainability and core values.
3. Utilize various digital channels effectively to achieve marketing goals.
4. Drive growth in Okabashi's online customer base while increasing trust and credibility.

Project Challenges:

The primary challenge faced by Okabashi was reaching new customers and fostering
interest among potential buyers. Despite having a loyal customer base, the company sought
to expand its reach and attract fresh audiences to sustain growth.

Learn more >>>

Client: OKABASHI – Shoe Brand

Okabashi Digital Presence Enhancement Campaigns

.

https://digitaltrafiq.com/
https://digitaltrafiq.com/


Project Approach:

To address the challenge, a multifaceted
approach was devised, leveraging various
digital marketing channels and strategies:

Awareness Stage:

Utilized targeted Meta Ads, focusing on
specific product attributes to reach potential
audience.
Deployed lifestyle-oriented ads on Facebook
and Instagram to enhance brand visibility.
Employed influencer marketing, sending
personalized products to influencers aligned
with Okabashi's values to reach their
audiences effectively.

Consideration Stage:

Implemented remarketing tactics to keep
Okabashi products top-of-mind for potential
customers.
Utilized email marketing campaigns,
including collaborations with non-
competitor brands sharing similar values, to
broaden reach and credibility.
Emphasized trust-building through Google
Business Profile reviews and storytelling
across social media and product pages.

Project Results:

The orchestrated marketing efforts helped
Okabashi to witness significant growth in its
online customer base and to achieve over 35
million pairs of shoe sales so far. The
combination of innovative strategies, such as
influencer marketing, email collaborations,
and social media marketing, contributed to
the success of the e-commerce store.

Explore Marketing Content >>>

Email marketing

Client: OKABASHI – Shoe Brand

Okabashi Digital Presence Enhancement Campaigns
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Okabashi Digital Presence Enhancement Campaigns

Meta Ads (Instagram/Facebook/Messenger)

Facebook & Instagram Posts
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Client: Name Glo – Neon Light Studio

Name Glo's Organic Social Media Engagement Success

Overview:

Name Glo, a boutique neon light studio based in New York City, aimed to enhance its brand
visibility and customer engagement through effective social media marketing strategies. My
aim is to leverage Name Glo's unique products to foster organic growth in its online
presence by acquiring earned media.

Client Background:

Name Glo specializes in crafting custom neon light designs for both individual and business
clients. With a mission to illuminate people's lives through personalized neon creations, the
company caters to diverse needs ranging from home decor to branding solutions for small
businesses.

Project Objectives:

1. Increase Name Glo's brand visibility through organic social media growth.
2. Foster customer engagement and satisfaction through personalized product experiences.
3. Cultivate strategic partnerships to amplify brand reach and recognition.
4. Generate authentic brand endorsements by encouraging user-generated content sharing.

Project Challenges:

Operating as a small business, Name Glo lacked the extensive resources available to larger
corporations for digital marketing endeavors. The primary challenge was to devise a strategy
to acquire customer engagement without relying on paid promotions, emphasizing the
need for innovative approaches to stand out in a competitive market.

Learn more >>>
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Client: Name Glo – Neon Light Studio

Name Glo's Organic Social Media Engagement Success

Project Approach:

To address the challenge, the focus was placed on creating products that inherently
encouraged social sharing. By involving customers in every stage of the creation process,
Name Glo aimed to deliver not just a product but an experience, thereby fostering a sense of
ownership and pride among its clientele. This approach aimed to generate high-quality
user-generated content for organic social media growth.

Project Results:

Through the implementation of the organic social media strategy, Name Glo witnessed
significant conversions and a steady increase in clientele and sales. The success was
attributed to the satisfaction of customers with the personalized products, leading to word-
of-mouth referrals and positive brand associations.

.  .
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Client: EatMoveRest – Lifestyle Coach

Elevating Content: EatMoveRest's Path for Enhancing Engagement

Overview:

EatMoveRest, a healthy lifestyle brand based in Omaha, Nebraska, aimed to enhance
engagement by incorporating elevated content practices into their overall content strategy.
The primary goal was to leverage user feedback to refine their content offerings and foster
deeper engagement within their global community.

Client Background:

EatMoveRest advocates for healthy and sustainable living, offering vegan meal planning,
plant-based recipes, expert coaching, and practical lifestyle tips through its app and social
media platforms. With a focus on the fundamental pillars of eating, moving, and resting, the
brand has cultivated a diverse Instagram & YouTube community united by shared health-
conscious values.

Project Objectives:

1. Enhance Brand Voice Alignment: Ensure consistency in brand messaging across platforms.
2. Optimize User Engagement: Foster meaningful interactions with the online community.
3. Refine Content Strategy: Utilize social listening to inform content creation and curation.
4. Improve Product Feedback Loop: Incorporate user insights to enhance product offerings
and experiences.

Project Challenges:

Managing the huge amount of user feedback on various social media platforms (because of
dual accounts)was a big challenge for EatMoveRest. With comments ranging from helpful to
hurtful, it was hard to quickly understand what to do with all the feedback. The main
challenges included dealing with lots of comments on YouTube and Instagram, sorting
through unfiltered feedback, and not being able to respond to every comment because
there were so many.

Learn more >>>
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Client: EatMoveRest – Lifestyle Coach

Elevating Content: EatMoveRest's Path for Enhancing Engagement

Project Approach:
To address these challenges, a strategic approach guided by best practices in social
listening was adopted for EatMoveRest.

Prioritized Reviews: It was prioritized to review comments on its YouTube channel,
recognizing it as a primary platform for community engagement. Focusing on YouTube
comments aimed to foster a sense of belonging among subscribers and address concerns
promptly.

Designated Times and Methods for Feedback: Implementing specific times and methods
for feedback collection allowed the streamlining of the process and effective allocation of
resources for EatMoveRest. Utilizing Instagram's Q&A feature facilitated organized feedback
collection, enabling timely responses and targeted engagement.

Results Achieved:
Through diligent social listening practices, EatMoveRest gained valuable insights that
informed strategic content adjustments and product improvements:

Content Optimization: User feedback on YouTube prompted EatMoveRest to refine its
content strategy, reverting to the upbeat and positive style synonymous with the brand.
Adjustments based on user preferences resulted in increased viewer satisfaction and
engagement.

App Enhancement: Social listening revealed user expectations regarding the meal planning
app, prompting EatMoveRest to update recipes more frequently to meet evolving user
needs. This proactive approach to feedback integration led to enhanced user experiences
and improved app functionality.

Explore more >>>
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App Profile

Instagram Posts

Elevating Content: EatMoveRest's Path for Enhancing Engagement

.  .  .

https://digitaltrafiq.com/
https://digitaltrafiq.com/


Client: Studley's Flower Gardens – Florist | Garden Center | Landscaping 

Maximizing Visibility: ROI-Driven Targeted SEM/PPC 
Overview:

Studley's Flower Gardens, based in Rochester, New Hampshire, aimed to leverage Google
Ads to enhance their online visibility and attract local customers to both their physical store
and e-commerce website. Facing stiff competition from national flower brands in search
engine results pages, Studley's recognized the need for a targeted advertising approach to
effectively reach their potential customers.

Client Background:

Studley's Flower Gardens, a local florist and garden center, offers a diverse range of flowers,
plants, and landscaping services. With a commitment to quality and service, Studley's has
expanded to include a thriving e-commerce platform, catering to its loyal clientele. Despite
its rich legacy, Studley's navigates the challenge of competing with national flower brands
online. Embracing innovation, Studley's seeks to enhance its online presence and connect
with customers locally and beyond.

Project Objectives:

1.Create and manage Google Ads campaigns targeting specific keywords related to Studley's
Flower Gardens, including branded terms and local-specific searches.
2.Optimize ad content and targeting to maximize click-through rates and conversions.
3. Campaign optimization, adjusting bidding strategies & refining ad copy based on analytics.

Project Challenges:

• Competing with national flower brands in Google search results.
• Limited resources and expertise for search engine optimization (SEO).
• Fluctuating search rankings affecting revenue.

Learn more >>>

Client: Studley's Flower Gardens – Florist | Garden Center | Landscaping 

Maximizing Visibility: ROI-Driven Targeted SEM/PPC
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Client: Studley's Flower Gardens – Florist | Garden Center | Landscaping 

Maximizing Visibility: ROI-Driven Targeted SEM/PPC

SEM/PPC Ads

Project Approach:
In pursuit of Maximizing Visibility, Google Ads PPC campaigns have been implemented with
a focus on precise targeting of keywords and locations. Collaboration with the marketing
team facilitates the management and refinement of campaigns, alleviating the client's need
to stay updated on ad platforms. Emphasis on local targeting ensures that Studley's Flower
Gardens effectively reaches its ideal Rochester, New Hampshire customers. Tailored ad
content showcases Studley's offerings, thereby driving both online and in-store purchases

Results Achieved:
• Increased visibility in Google search results for branded and local-specific keywords.
• Improved click-through rates and website traffic & Generated measurable ROAS.
• Enhanced brand awareness and customer engagement.
• Enabled the brand name to compete effectively with larger brands in the online space.
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Overview:

The BLK & Bold project focuses on enhancing the brand's digital presence through strategic
social media marketing. The aim is to foster social media engagement, amplify BLK & Bold's
unique brand voice, and drive sales across various online platforms.

Client Background:

BLK & Bold is a pioneering coffee company founded by lifelong friends (who grew up in Gary,
Indiana) and is based in Des Moines, Iowa, USA. The brand began roasting coffee in their
garage, and now it has expanded into a household name, being sold in Target stores across
the U.S., championing premium coffee while supporting youth programs. This project aims
to further elevate BLK & Bold's impact in the digital sphere.

Project Objectives:

• Enhance BLK & Bold's brand voice to reflect their unique story, values, and mission.
• Increase engagement and sales through compelling content on Instagram, Facebook, and

Twitter.
• Maintain a consistent brand voice across all platforms while tailoring content to each

platform's audience and format.
• Expand BLK & Bold's presence on social media platforms to reach a broader customer

base and drive brand awareness.

Project Challenges:

• Intense coffee market competition demands BLK & Bold's distinctiveness and appeal.
• Online presence optimization crucial for digitally-native BLK & Bold brand.
• Building credibility without prior industry experience poses significant challenge.
• Strategic marketing and storytelling essential for BLK & Bold's success.

Learn more >>>

Client: BLK & Bold Specialty Beverages

Brewing Engagement with Social Media Impact
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Project Approach:
Collaboration with BLK & Bold prioritized to refine brand voice, inclusivity,
emphasizing authenticity, & community impact. Content strategy aligned with BLK & Bold's voice,
integrating storytelling, educational content, & culturally relevant messaging. Tailored content for
each platform: Instagram for visuals, Facebook for community, & Twitter for updates. Engagement
tactics include UGC & paid campaigns, with continuous performance monitoring for adjustments.

Results Achieved:
Strategic social media efforts led to heightened engagement, including increased interactions,
shares, and comments. These efforts translated into enhanced brand awareness, strengthened
customer loyalty, and increased sales and revenue. BLK & Bold solidified its position as a prominent
figure in the industry, effectively communicating its values to a broader audience.

Explore more >>>

Brewing Engagement with Social Media Impact

Meta Ads

Facebook Posts
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X / Twitter Posts

Instagram Posts

Brewing Engagement with Social Media Impact
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Overview:

Prados Beauty, a beauty products company based in Las Cruces, New Mexico, is dedicated to
uplifting the indigenous community through its brand. The task involves implementing
digital marketing strategies to promote the Indigenous Marketplace, where indigenous
artisans can sell their products and gain fair profits.

Client Background:

Prados Beauty was founded by an entrepreneur of indigenous descent, with a vision to raise
awareness of indigenous stories, resilience, and beauty. The company operates both as a
brick-and-mortar store and an online retail store, focusing on inclusivity and economic
opportunities for the indigenous community.

Project Objectives:

Increase visibility and sales opportunities to promote indigenous artisans by showcasing
their products in the Indigenous Marketplace and implementing social media marketing
strategies to benefit both Prados Beauty and the indigenous artisans, ensuring they receive
fair profits from their creations. Additionally, create economic opportunities by supporting
them in launching their own direct-to-customer sales channels.

Project Challenges:

The project aims to disrupt the trend of indigenous artisans not receiving fair profits,
challenging industry norms. Gaining visibility in a competitive marketplace requires effective
marketing. Empowering artisans to launch their own direct-to-customer sales channels
involves overcoming barriers such as access to technology, marketing knowledge, and
financial resources. Sustaining long-term growth while balancing immediate sales goals and
available resources is crucial.

Learn more >>>

Client: Prados Beauty – Cosmetics Brand

Crafting Digital Communities: Prados Beauty's Social Media Impact & Vision
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Project Approach:

spend where needed, and manage emails. Rearrange products for visibility, and enhance social
media engagement with relevant keywords and hashtags.

Results Achieved:
The marketing campaign had a significant impact, such as for a pair of beaded earrings from an
artisan, resulting in a sell-out within two hours, surpassing the initial goal of selling out in one day.
Increased engagement and sales benefited both Prados Beauty and artisans. By leveraging
storytelling and inclusivity in branding, Prados Beauty continues to make a positive impact on
indigenous entrepreneurship and economic empowerment.

Explore more >>>

Facebook Posts

Crafting Digital Communities: Prados Beauty's Social Media Impact & Vision

Incorporate multi-channel marketing using social media platforms. Create visually
appealing content, optimize keywords and hashtags. Collaborate with artisans, allocate ad
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Crafting Digital Communities: Prados Beauty's Social Media Impact & Vision

Instagram Posts

E-mail Marketing Google Ads (For Artisans)
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Overview:

TW Tote, an online retail company specializing in stylish and professional lunch bags, sought
to revamp its website to enhance customer engagement and brand experience. The project
goal is aimed to design and implement strategic improvements to attract a wider audience
while maintaining brand's core values & identity along with maintain a consistent presence
and effectively target office-goers audience, TW Tote's sought a tailored solution.

Client Background:

The founders of TW Tote identified a gap in the market for fashionable lunch bags that
complemented professional attire. Established in 2018, the company initially targeted office-
goers but pivoted its marketing approach during the COVID-19 pandemic to broaden its
customer base. The company's commitment to sustainability and inclusivity reflects its core
values.

Project Objectives:

The project objectives aimed to enhance the TW Tote website to attract and engage
customers effectively and to reach a wider audience while maintaining its core values and
identity. This involved designing a visually appealing and user-friendly layout, conveying the
brand's values clearly. Additionally, optimizing Google Ads campaigns and ad content aimed
to maximize click-through rates, conversions, and campaign effectiveness.

Project Challenges:

The challenges involve balancing target audience appeal while reaching a broader
demographic and effectively conveying brand values on the website. Fluctuating search
rankings also impact revenue. Strategic decisions in design are crucial to address these
challenges and maintain a cohesive brand experience.

Learn more >>>

Client: T|W Tote – Online Bags Store

Enhancing Brand Visibility and Optimizing Engagement
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Project Approach:
To address the challenges, the project approach involved designing a website with a visual
design and layout. A website theme with neutral colors was selected to attract the
core demographic, supplemented by Google search campaigns and Ads remarketing. The website
is complemented by high-quality photography showcasing diverse models and a simple layout for
easy navigation. In content strategy, a blog section was established featuring articles on fashion
tips, company updates, and social causes.

Google Ads campaigns targeted brand-related keywords and local-specific searches, optimizing ad
content and targeting to maximize engagement. Additionally, targeted campaigns were
implemented by bidding on relevant keywords, effectively targeting audiences like office-goers
and travelers, ensuring the brand maintained visibility and effectively engaged with its local
customer base.

Enhancing Brand Visibility and Optimizing Engagement

Explore more >>> 

Previous Version Enhanced Version

Explore more >>>
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Image Ads

Remarketing Ads

Search Ads

Enhancing Brand Visibility and Optimizing Engagement
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Overview:

Wayfair, a leading e-commerce home retailer, sought to enhance its email marketing
strategy to drive sales, foster customer loyalty, and deliver personalized experiences to its
diverse customer base. The objective was to optimize email campaigns to cater to
customers at various stages of their shopping journey, thereby increasing engagement and
conversions.

Client Background:

Wayfair was founded in 2002 with the vision of offering customers an extensive selection of
home products through an online platform, exceeding what could be accommodated in a
traditional brick-and-mortar store. Over the years, Wayfair has evolved into one of the world’s
largest home retailers, aiming to help customers create spaces that reflect their unique
styles and preferences.

Project Objectives:

The project aims to enhance Wayfair's email marketing strategy by optimizing campaigns to
cater to customers at different stages of their shopping journey, thus increasing
engagement and conversions. This involves tailoring content based on customer behavior
and preferences, testing various approaches to improve personalization and product
recommendations, and ensuring a smooth checkout and delivery process to enhance overall
customer satisfaction and retention.

Project Challenges:

Wayfair identified email marketing as a pivotal driver for growth, being the company’s
second largest marketing channel alongside paid and social media marketing. However, the
challenge lay in delivering personalized content tailored to individual customers' needs and
stages within the marketing funnel. The goal was to provide relevant content at the right
time to enhance customer engagement and loyalty.

Learn more >>>

Client: Wayfair LLC – Online Home Store

Wayfair's Growth through personalized Email Marketing Strategy
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Project Approach:

The project approach involved customizing email strategies tailored to customers’
shopping journeys: showcasing viewed products for recent visitors on the landing page, featuring
related items for recent purchasers, and re-engaging inactive customers with inspirational content.
Implementation utilized machine learning for personalized campaigns, optimized subject lines,
emphasized promotions, & enhanced checkout & delivery processes to improve user experiences.

Project Results: 

The personalized email marketing approach yielded significant results:
• Successful personalization of product recommendations based on recent customer interactions.
• Subject lines closely matched email content, resulting in higher open rates.
• Smooth checkout and delivery processes contributed to increased customer satisfaction and 
retention.
• Discount offers in follow-up emails led to a high percentage of returning customers.

E-mail Preview

Wayfair's Growth through personalized Email Marketing Strategy

Explore more >>>
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Wayfair's Growth through personalized Email Marketing Strategy

E-mail Preview
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Overview:

In this project, I aim to optimize Kapa Nui Nails' marketing strategy within a limited budget,
focusing on maximizing return-on-investment (ROI) and minimizing cost-per-click (CPC).
The primary challenge is to create successful ad campaigns despite budget constraints,
ensuring efficient allocation of marketing funds.

Client Background:

Kapa Nui Nails, founded by two owners, offers 100% fume-free, toxin-free, and odor-free,
vegan and cruelty-free nail polish. Their mission revolves around providing safe and
environmentally friendly nail products, driven by their background in the medical field and
concern for the negative effects of toxic nail polishes.
Project Objectives:
The project objective is to maximize the reach and impact of the brand by strategically
allocating and optimizing our marketing budget. With a keen focus on ROI and CPC
optimization, I aim to ensure the maximization of ROI. The strategy involves enhancing
brand visibility through increased awareness and understanding of our non-toxic products,
captivating our target audience through engaging content, and ultimately driving sales
through targeted Google and Facebook ads, as well as email marketing campaigns. Along
with this, monitor and analyze campaign performance to improve our marketing efforts,
increasing website traffic and conversion rates.
Project Challenges:
The project confronts challenges in navigating the complex beauty industry by the complex
beauty industry with limited digital marketing experience, managing multiple roles in a
small team, optimizing budget allocation, overcoming competition, and educating
consumers about non-toxic nail products. It also faces hurdles in maintaining audience
engagement, adapting strategies for diverse age groups, analyzing complex data, staying
updated on digital trends, and building brand loyalty in a competitive market.

Learn more >>>

Client: Kapa Nui Nails – Nail Care

Nurturing Engagement: Transforming Market Presence
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Nurturing Engagement: Transforming Market Presence

Email marketing

Project Approach:
The project approach involves leveraging targeted
Google and Facebook ads to engage the desired
audience, complemented by robust email
marketing strategies aimed at directing traffic to the
website. Keyword research using Google Analytics
informs campaign optimization, while social media
marketing is given priority alongside other avenues.
Ads testing method is employed to identify the most
effective marketing strategies, with campaign
performance tracked and insights gained through
Google Analytics.

Results Achieved:
The strategic marketing optimizations led to the
brand's heightened visibility and recognition,
coupled with increased ROI and CPC efficiency. By
prioritizing consumer education on safe and
sustainable nail care, Kapa Nui emerged as a leading
authority, driving demand and strengthening
website traffic and conversion rates.
Engaging diverse age groups across digital
platforms, data- driven strategies yielded
actionable insights, fostering brand loyalty &

positioning for sustained success &
expansion.

Explore more >>>
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Video Ads

Search Ads

Nurturing Engagement: Transforming Market Presence

Explore more >>>

.  .  .

https://digitaltrafiq.com/
https://digitaltrafiq.com/


Remarketing Ads

Nurturing Engagement: Transforming Market Presence

Meta Ads

$11.00 USD 

Non Toxic Nail 

Polish 9ml

Anini Beach

Kapa Nui Nails 

$20.00 USD 

3-in-1 formula

Nail Repair & 

Strengthener

Kapa Nui Nails Embrace clean beauty & Transform your nails 

with our non-toxic, planet-friendly polish!

Toxin-free Nail Polish
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